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KHOI FOUNDING BUSINESSES CLUB
 Here’s what we need and what you get along with the satisfaction of being a part of a historic Ames community advancement:


Community-Builders: 

“Community Pillars”:        $ 25,000 (or more) given over a lifetime 
“Transmitters”:                 $ 10,000 to $ 24,999 annual gift


Gifts to Community Builders:

Transmitters: The current year’s edition of the KHOI-inspired annual limited-prints; invitation to the KHOI annual celebratory event, 52 (once a week for 1-year) on-air announcements supporting a philanthropic organization/s of your choice

Community Builders: Each year’s edition of the KHOI-inspired annual limited-prints, invitation to the KHOI annual celebratory event, 104 (twice a week for 1 year) on-air announcements supporting a philanthropic organization/s of your choice



COMMUNITY-SUPPORTING UNDERWRITERS: All underwriters before 2013

By becoming an underwriter of KHOI prior to January 1, 2013, your business will be included in the historical record of KHOI’s start up: KHOI FOUNDERS’ BOOK and. . .
. . .you will have your name on the KHOI RECOGNITION TOWER from date of gift to the close of our capital campaign in 2012.

______________________________________________________________________


KHOI is a registered 501(c)(3) tax exempt organization and all gifts are tax deductible to the full extent of the law.  All checks should be made payable to KHOI and sent or delivered to KHOI, 410 Douglas, Ames, IA 50010

For more information, contact us at 515-292-2878 or khoiradio@gmail.com
[image: image2.jpg]mainstreet
radio

-))

www khoifm.org





UNDERWRITING OPPORTUNITIES at KHOI 


COMMUNITY-SUPPORTING UNDERWRITERS: All underwriters before 2013


Underwriting spots on KHOI are an affordable and effective way for businesses and organizations to let area residents know about their goods and services, while also supporting community radio.
By becoming an underwriter of KHOI prior to January 1, 2013, your business will be included in the historical record of KHOI’s start up: KHOI FOUNDERS’ BOOK and you will have your name on the KHOI RECOGNITION TOWER until to the close of our capital campaign in 2012.

In addition to the satisfaction of supporting KHOI-FM, underwriters are eligible for tax deductions and will be listed in the KHOI website. KHOI is a registered 501(c)(3) tax exempt organization and all gifts are tax deductible to the full extent of the law.  All checks should be made payable to KHOI and sent or delivered to KHOI, 410 Douglas, Ames, IA 50010

Underwriting Rates:

LENGTH
 


13 WEEKS
26 WEEKS
52 WEEKS

 15 sec*             5  a.m.-9 a.m.

      $180
     $325
                    $600

15 sec*
              9  a.m.-6 p.m.

      $150
     $270
                    $510

 15 sec*             6 p.m.-10 p.m.                         $135
     $245
                    $450

 15 sec*             10 p.m.-5 a.m.
                    $100
     $180
                    $335


Short-Term 

NUMBER OF

          RATE PER SPOT

          RATE PER SPOT

 MENTIONS

     (For-Profit Businesses)
           (For Non-Profits)

      10         


            $16.50



$12.50
        

      50



            $12.50



$  9.75


Discounts
*Non-profit organizations receive 20 sec spots. Businesses that underwrite a program for 52 weeks and pay the total in advance will receive a 10 percent discount.


Message specifications


The content of underwriting acknowledgements are specified by the Federal Communications Commission. The legal or trade name of the underwriter must be included. In addition, the messages may include any or all of the following:


*Telephone number, email address, web site and location of business or area served.

*Days of operation

*A listing of up three products or services

*Product origin, such as “Belgium Waffles” or “French Bread”

*Intended use of product: “Men’s Suits” or “Breakfast, Lunch and Dinner”

*Product content: “Silk Blouses” “Leather Shoes”

*Form of delivery or method of preparation: “made from grapes” or “cooked with herbs”

*Corporate non-promotional slogans 


None of the following may be used in acknowledgement copy:


*Qualitative language: handcrafted; homemade; great; wonderful

*Comparative language: better; most

*“Calls to Action”: call today, come by

*Location of business using another business as a reference: located next to or near by

*Number of years in business: serving the community for over 20 years

*First person statements: I urge you…

*Second person statements: you can stop by…

*Prices

